IS YOUR
APARTMENT
MARKETING
READY FOR THE
Al SEARCH ERA?

Includes an
Al-readiness
checklist

8 steps to improve visibility,

trust & renter engagement




Why Al-powered
search matters

Search habits are rapidly changing.
Al has created a fragmented search
journey for today'’s renters.

What does this mean for apartment marketers? Do you
just need a fresh SEO strategy, or is there more to it?

Spoiler: There's more to it.

Renters now rely on clear language, structured data,
visual context and trustworthy information that spans
your entire digital presence. You need a strategy to show
up and stand out everywhere they’re searching.

Keep reading for a closer look at the Al era of rental search,
paired with eight ideas you can use now. Or start with the
Al-readiness checklist if you're ready to jump right in.
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Find what you need

Your Al-readiness checklist

How renters find apartments in the Al era

8 steps to stronger apartment marketing
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Improve website visibility & structure
Use Al-friendly, renter-first language
Create multiformat content Al can reuse
Prioritize visual media

Prep your apartment listings

Highlight location & lifestyle

Send trust signals

Audit your marketing regularly
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Your Al-readiness checklist

WEBSITE FOUNDATIONS & VISIBILITY

[[] Use ApartmentComplex schema
to maximize search visibility

Add LocalBusiness schema
for location signals

[]
[ ] Make pages fast-loading
and mobile-friendly

[]

Ensure unit and pricing
details are consistent

CONSISTENT APARTMENT &
LOCAL BUSINESS LISTINGS

[ ] Synchronize updates to
local business listings

Build complete, accurate
listings across ILSs

[]

[[] Show up-to-date media,
amenities and policies

[]

Automate pricing, availability
and content updates

CONTENT & LANGUAGE

[ ] Use Al-friendly, renter-first
language across platforms

Create ad mix of short, medium
and long-form content

[]

[ ] Make it educational, evergreen
and easy to update

[]

Be conversational and
answer renter questions

NEIGHBORHOOD MARKETING

[ ] Create a neighborhood
page with local content

Include realistic neighborhood
descriptions

[]

[ ] Highlight nearby destinations
and walkability

[]

Keep pages accurate,
updated and optimized

VISUAL MEDIA

[]

[]
[]
[]

Publish community and
unit-level virtual tours

Add high-quality photos,
videos, GIFs and maps

Include descriptive titles,
alt text and file names

Ensure media content
reflects real availability

TRUST, COMPLIANCE & ACCURACY

[]

L]
[]
[]

Use E-E-A-T principles on
websites and listings

Ensure language meets fair housing
and accessibility standards

Focus on reviews and
fee transparency

Audit your marketing
content regularly




How do today’s renters
find apartments?

It used to be clear how and where most renters searched: It was
all Google, all the time.

Today, renters are searching in more places, especially dcross
Al platforms like ChatGPT and Gemini. This is often referred to
as Al-powered search.

62% of U.S. adults interact with Al
weekly, 33% interact with it daily’

With Al-powered search, results look different than the traditional
search engine results page. Generative engines produce original,
conversational answers that mirror how people search.

And these answers require a lot of content, pulled from multiple
sources. That means consistent, optimized marketing across
platforms is the best way to reach today’s renters.
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steps to get ready for

Al-powered search




1. Improve website
visibility & structure

WHAT THIS STEP HELPS WITH

Helps search platforms understand,
trust & surface your content

First things first; Focus on website visibility. Great content is
important, but behind-the-scenes strategies also help your

website get found.

Make sure to add structured data — including schema markup
— on dll standard pages. It's code that tells generative engines
what exists on those pages, which helps your website get sourced

in Al-powered results.

Technical search engine optimization (SEQ) helps too by ensuring
fast load speeds, along with optimized page titles and meta
descriptions. Technical SEO helps traditional and generative
engines understand, trust and reuse your content.
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Want more insights on
websites, SEO and Al search?

Explore this article

TRY THIS

v Check for fast load speeds & mobile responsiveness

v Use ApartmentComplex schema for maximum visibility
v Add LocalBusiness schema for location-based discovery

v Make unit details & pricing consistent with your listings
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2. Use Al-friendly,
e nter—ﬁ rst |(]ngque Creating and optimizing content

for generative search experiences

al
has a name: Generative engine

Improves clarity, relevance & content optimization (GEO).
reuse across search experiences

Dive deeper and get extra GEO tips

Generative engines favor conversational content, often in
question-and-answer format.

Question-and-answer style copy mirrors how people naturally TRY THIS
search. It's conveniently formatted for quick and easy scanning.

This often matches how Al platforms — and Google's Al
overviews — deliver search results. v Use clear headings, lists & summaries

v Prioritize natural, renter-first language

To boil it all down, you need language Al can understand v Skip keyword-heavy, promotional copy

and repurpose. v Answer common renter questions
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3. Create multiformat

content Al can reuse

Expands where & how your marketing
content can be discovered

You know about the structure and language generative engines
look for, but which types of content do you need? In other words:
What should you actually create?

Since each Al algorithm analyzes content differently, you’ll want
a mix of short-form, medium-form and long-form content.

Short-form content = FAQ pages
Medium-form content = page narratives
Long-form content = neighborhood pages and blog posts

Learn how to create & optimize FAQs
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Compared to traditional search

results, Al prefers citing fresher

content (25.7% fresher, to be exact)’

Your multiformat content should be educational,
evergreen and tailored to your local rental market.

TRY THIS

v Build educational content for local renters
v Make it evergreen & easy to update

v Keep points concise (even for long-form)

v Review & refresh your content quarterly
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4. Prioritize ViSUCIl mediCI Listings with LCP Media virtual tours have a
38% higher lead-to-lease conversion rate)’

Increases engagement & supports
richer search visibility

There's one more important piece of the GEO content
puzzle: visual media. Especially virtual tours.

Virtual tours engage and convert renters, making them
more likely to be sourced by generative engines. Al
algorithms also use visual content to index, interpret and
retrieve information, meaning visudl media boosts your
chances of showing up in Al-powered search results. TRY THIS

< Publish community and unit-level media

Many types of media appeal to generative engines.
Consider using short-form videos, engaging GlFs, high- v Add keyword-rich titles, alt text & file names

quality photos and interactive property maps. v Prioritize clear navigation between assets

Once you've got a solid media plan, start optimizing. This v Ensure content reflects real availability
includes strategies like adding descriptive titles and alt text.
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5 P re p yo u r Remember: Listings aren't the whole picture. Think of them as the

starting point for community discovery, but you'll need alignment

" " across your digital presence to appeal to generative engines.
apartment listings pesitiiiel peecliog :
75% of renters visit an ILS during their
Ensures your most visible marketing apartment search’

touchpoints are accurate & complete 77% of renters said RentCafe.com helped

them compare communities and narrow
down their search’

You're working on language and content. Which platforms should
you focus on? Your website matters, but don't forget about
internet listing services (ILSs) and local business listings.

TRY THIS
ILSs like RentCafe.com are often where renters begin
their search and compare communities. Add visual v Synchronize updates to local business listings
media to show off your available units, then focus v Build complete & accurate listings across ILSs

gnjinsenporatingiaceunatsal ucnelyicany: v Include up-to-date amenities, policies & media

v Automate updates for pricing, availability & status
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6. Highlight location

Need help creating neighborhood

& ||fe5ty|e blog posts?
T ———
Captures early renter interest & e Neighborhood life

supports location-based discovery e Local restaurants

e Things to do with kids

Remember how we mentioned neighborhood pages and blog

posts? They're forms of neighborhood marketing, which is @ . SpOtllght on area nonprOﬁtS

strategic way to reach high-intent leads early in the search journey:.

Neighborhood marketing helps you show off your
community’s location and lifestyle. You can highlight TRY THIS

nearby restaurants, parks and transit options. /. Gredie et e e e el e

As it relates to Al-powered search: Generative engines are < Include redlistic neighborhood descriptions

hungry for location-specific, experience-based knowledge.

Neighborhood-level content checks these boxes and < Highligntnecrbyeestingtions Seikanliby

can help your website appear in Al search results. v Publish local content (like blog posts)
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7. Send trust Sign(]|5 94% of renters agree that listings
should clearly display fees upfront’

Strengthens credibility with
renters & search platforms

Not convinced you need fee transparency?

To build trust, you’ll need to send specific Watch this short video
signals to generative engines. Try prioritizing E-E-A-T

(experience, expertise, authority, trust) principles, as well as
using inclusive language and promoting fee transparency on
your website and listings.

Speaking of fee transparency: Today's renters TRY THIS
expectit. Make it a priority to build trust with Z Incorporate E-E-A-T principles

both renters and generative engines. S R e e e

You can also build trust by consistently engaging with 7 Show accessibility options & fee transparency

renters across your social media channels, review sites and _ _ .

: _ i ] v Engage with reviews consistently
Google Business Profile. Reviews can strongly influence

trust signals because they give renters and search

engines external feedback about your business.
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8 . Au d |t yo u r By the way: Much like the other ideas we've shared,

refreshing your marketing regularly helps you show up

m G rketl n g reg u |O rly in traditional searches, not just Al-powered searches.

This is a good thing! Renters haven’t abandoned traditional

WHAT THIS STEP HELPS WITH search engines ... they're just using Al platforms too.

Maintains consistency,
95% of people using Al search still

rely on traditional search engines’

accuracy & relevancy

By now, you should know that consistency, accuracy
and relevancy across your marketing is crucial. It's what TRY THIS

tells generative engines your content is the real deal. o .
v Prioritize consistent, accurate content

With that in mind, be sure to audit your marketing AR TN
on a regular basis. You should be updating pricing Sl YU

and availability as it changes, plus checking for v Show off the current resident experience
outdated media, incorrect information and broken v Check for inconsistencies & errors often
links across platforms. Your content should always

reflect the real (and latest) resident experience.
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How can you measure *

what matters?




Monitor your
engagement &
conversion signals

You've prepared your apartment marketing
for Al-powered search. Now what?

You should track performance metrics consistently to see
what's working. Watch your engagement and conversion
signals closely, rather than making assumptions.

Page 16

Here’s a short list of what to track:

v Engagement trends on your listings & websites

v Interaction with photos, floor plans & virtual tours

v Tour requests, contact submissions & lead activity

v Lead-to-tour & tour-to-lease trends over time

v Growth in non-branded & location-based search traffic

v Performance comparisons across properties
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You've got this

Ready to turn insight into action? Once you get going, make
sure to align your teams and revisit your strategies regularly.

If you want more help prepping your apartment marketing,
reach out to us. We offer free consultations to audit your
current plans and make recommendations. Our experts
specialize in multifamily websites, SEO, visual media, listing

strategies and more.

FREE CONSULTATION »
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Thank you for

learning with us!

SOURCES

Pew Research

Ahrefs HCIVG queStionS?
LCP Media
Grace Hill

reachbyrentcafe.com
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sales@reachbyrentcafe.com
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